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Abstract

The objectives of this study were (1) to study the consumer expectations toward
the use of the Apple Store application in Lat Krabang District, Bangkok., (2) to examine
the quality and expectations regarding the use of the Apple Store application among
consumers in Lat Krabang District, Bangkok., and (3) to study the marketing mix factors
related to consumer expectations toward the use of the Apple Store application in Lat
Krabang District, Bangkok.The sample in this study is consumers who buy art toy blind
boxes living in Minburi, Bangkok. 400 people using a questionnaire as a tool to collect
data. The data obtained from the questionnaire was analyzed using statistics. Arithmetic
mean (X) and Standard Deviation (S.0) were used to test the hypothesis using t-test, F-
test (One-Way ANOVA) and Multiple Linear Regression Analysis with a statistical significance
level of 0.05.

The results of the study revealed that the majority of respondents were female,
aged between 21 and 30 years old. Most held a bachelor's degree, were employed in
the private sector, and had an average monthly income ranging from 15,001 to 20,000
Baht. In terms of the quality and consumer expectations toward the use of the Apple

Store application in Lat Krabang District, Bangkok., it was found that respondents generally
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had a high level of positive perception, with an overall mean score of 3.96. Among the
various dimensions assessed, reliability received the highest rating with a mean score of
4.0 2, followed closely by user expectations (3.9 9 ), trust and security (3.9 8),
responsiveness (3.94), and convenience and accessibility (3.88), all of which were rated
at a high level.

Furthermore, when examining the marketing mix factors influencing consumer
expectations toward the use of the Apple Store application, the findings indicated an
overall high level of agreement, with an average score of 3.90. Specifically, the product
dimension received the highest score at 4.00, followed by physical evidence (3.95),
process (3.92), people (3.88), distribution channels (3.86), price (3.86), and promotion
(3.83). These results reflect a consistently high level of consumer expectation across all
aspects of both service quality and marketing mix variables.

The study revealed that personal factors-specifically educational level and
monthly incomehad a statistically significant effect on consumer expectations regarding
the use of the Apple Store application in Lat Krabang District, Bangkok, at the 0.05 level
of significance. Consumers with different levels of education and income demonstrated
significantly different expectations toward the application and its services. Moreover, the
analysis of marketing mix factors indicated that several dimensions had a statistically
significant influence on consumer expectations. Among these, the product factor had the
greatest impact (B = 0.287, Sig. = 0.000), followed by price (B = 0.205, Sig. = 0.000) and
promotion (B = 0.146, Sig. = 0.000). Additional significant influences were found in the
areas of personnel (B = 0.094, Sig. = 0.004), distribution channels (B = 0.080, Sig. = 0.007),
process (B = 0.076, Sig. = 0.042), and physical evidence (B = 0.061, Sig. = 0.029). All of

these variables were statistically significant at the 0.05 level.
Keywords: Expectations and usage of Apple Store applications

anulunuazanudAgvasdym
Tugalindanuan weinssuguslaalveldiuaeunlasegrtnau lugen Mobile-first
way Digital-first lifestyle Inglanizeagnedaile Covid-19 1elvigauldauninlnuiieringsnssy

soulauuard@eduA1vmie e-commerce agaunInaty denulvedflddumesidnuinnia 65

-612 -



N15UTEYUIVINTIZAUBIRUATUIUIYIA LUYARATIYINTG ATN 16 UANINYIFBUDTVINTUNN

“YIanssuuazn1sseusedinugele” TuAns 27 funau 2569

=

auau wasdinsweusieruiietiefy 99.5 Audyd Fwainindwiudssansnmun Fulumewa

1% s

afgvinliaunsnlnudundidvsnalulszmalneninduiinisldnagnsiio ke ad1ulumig

9

o v v Y

139819 (Bangkok post, 2025) uananil guslaalianudiAyiuiuaulasnievestaya

o

dudl laganizllolduoundntuuinisnieg wnuaunanduainisaaiieninudulaluies

. v a ) A ] ' oA . . a O v
privacy 16 AagiinszauAfatonaznsideusgneLilos (Silkken.asia, 2024) Bnviawuli
e-commerce Tulneduauladeiliotwuaiudeinisvesiusian lngnaindiyariaianisalitag
8t 4 druaruumniglut 2025 ward@or1uan1salNuNINAI1 90% VosganTaianua (Digital
BKK, 2025)

UsEaumsainstedumaannuniniuazteaisesulad (Trade, 2567) wilinaziined
waaduliusnsds@edud sasusnmaviserdnanuzidde uwifuslaainmdyiuanudvaulu
N15L89NTININITTD 1TU TUTTUTULANANAUT IO UNALATUAUTIU ALEDNNITTITZIUT
seasuluneundindudilinsounquinsvisoduanynuszny saudeuliiuusuiuEIv1919
Liseasuudiazeglu Apple Central World imu Fsansgiumnueiulunisldnuweundindu
Uymwmanilasvieutorinmwes anumanimwewuilan ndndusedldsuusmsiagnin Wedeld

Y ' ° a P Ven ¥ a & v a o a
uwagsossunntomanstiseRu Weligldiiaaudulalunsldueunfmduununisiiiunisly
gantnsuegnaien (Reddit, 2568)

(%
LYY

AT ARUBE

[ [ [y

ATy Baulafnuinnnumenisdensiduinisuounawatu Apple Store
vosffuslaalumainnszdanganmamuns lasfnwiierfuiadoduyanavesgliueundiady
Apple Store %ﬂiﬁuﬁmﬂmmwLLazmmmW’E’a Tadedintszaumanisnain vewuslnaluiun
aanszds ngamnamiues Wethwan A deRldlnduunmddunsaiuanuideiudelduou
WA Apple Store wnun15ToAUAMEIY Lﬁ@iﬁﬁﬂizﬂmmﬁmmm%’ammmﬁawa’twaa

anfuazudstulaluundinsudatug

UszaeA

1. ie@nwanumanisenisidusnisueundiatu Apple Store veRUstaaluln
a1AN3e U NTUVNUNIUAS

2. LﬁaﬁﬂmLﬁsnﬁ’u@mmﬂumﬂ%ﬁmnmﬂﬁmsz'}’u Apple Store vaaguILaAlULYA
81AN3808 NTAVNUNIUAT

3. ileAnudiulszaumsnsnaanislduinisueundiadu Apple Store va3iuslan

Tuweaianseda ATWNWHIATUAT

-613 -



N15UTEYUIVINTIZAUBIRUATUIUIYIA LUYARATIYINTG ATN 16 UANINYIFBUDTVINTUNN

“YIanssuuazn1sseusedinugele” TuAns 27 funau 2569

Useleviifinndnazlésu

1. Mbinsuanumenisienisidusnisueundiatu Apple Store vaguilnaluiun
a1An3 U NJUVNUNIUAS

2. yhlvmsuiRnafuaunmkazanumenislunislduinisueunaindu Apple Store
YosrulnalulnaInnsy s NIMINEIUAS

3. MU INUIZENNIINITAAINAILAIARTIRBNITITUTNITLOUNALATUY Apple

Store vaUsInAlUAAIANTEUY NTANNUNIUAT

NSOULLULIAA
ﬁ]llﬂiﬁ‘l! (Initial variable) filseu (Dependent variable)
ar I Yoo

anumanTadamsisusnms

fadsarudszaumamsnaia (7 Ps) upilWAIAFY Apple Store
Voo ar
voa i Inalvamans=il

NFUNHUMIUAT

- 71811 (Price) -MIADUTUDY (Responsiveness)

¥

- #01UN (Place) -anualwiazanlasasie

- MAAATUMTAAIA (Promotion) (Assurance)

- 4AAINT (People) - ATz ANUAzAIIEID

- 13zUUMNT (Process) (Tangibality & Accessibility)

- ANz NnEnMuar MU NI - anwman e ld
(Physical environment) (User Expectations)

JUN 1.1 ns0ULWIANLAR

A5andun1599Y

N3ANYITBE0Y ANUAIMNIIanIsiduInIsLeUnELAdY Apple Store vasiuslnalu

2N

o Y Ava o v & A oA I3 v
LURNAINNIEUN ﬂEQL‘VlWlI'M']Uﬂi ﬂiﬂu@lj"ﬂﬁiéﬂfﬁLL‘U‘Ua@‘Uﬂ']lILUULﬁi@QN@IUﬂqiLﬂUijUifJﬂJﬂJ@%a

-614 -



N15UTEYUIVINTIZAUBIRUATUIUIYIA LUYARATIYINTG ATN 16 UANINYIFBUDTVINTUNN

“YIanssuuazn1sseusedinugele” TuAns 27 funau 2569

[

NnnguiegaiiAItes S1uau 400 AuUszanslunIdenssil liun Usswnsienduogluium
anpnsylls Sandangammuniuns S1uau 179,899 A (an: dfnausaiansets nsaymsmuns
foym o n.a. 2566) nsfnwiadsillnsneunuuasuam TnefAnwldluwanuuuasuamlings
fogenusuau fifvun fail

[y

1. fAdevihmsuanuuuasuauludinguiiegsdiuiu 400 Y

2. §AAUTIVTINLUUABUAUAIEAULEY

3. SUTMUUUABUNMTANYsAlauATU 400

a. famnavgvesteyaluluvasuany e lUinsgidelusunsuduiagunis
afid afALdemssaun (Descriptive) liloeSunednuuzdoya 1wy Aede, fovas, daudoauuvu

WM (S.D.) waratiAdieulny (Inferential) lievadoUANNRFIULALE19BEUTEYINT
NANI5I9Y

M5 1 NuInkazATegazvatayaladudiuyananinnuaavisenislduinisueunaiadu

Apple Store YpeHRBUKUUABUAY IABTIY

Joua STRLT Souns
LWANG 177 44.25
919 21-30 U 196 49.00
GrRUUS NG 201 50.25
QW%WWﬁﬂCWULaﬂﬁU 162 40.50
57919 15,001 — 20,000 UW 150 37.50

#1319 2 LLﬁﬂﬂ?’i’]LaaﬁJLLaSE‘i’JULﬁEJ\‘iLUU@J’]G)S@’]U%@HﬁﬂMﬂ’]WLLﬁ%ﬂ’JW@Jﬂ’]@WﬁJ\‘i Tnysu

YIUARMNTNLAZAIIUAINKATS X s.D. | szAuauAaiiv
dnuAnuLindeie 4.01 0.799 el
aruanulingdavazanulasany .98 0.866 un
ATUAMUAZAINLAZAIULTID S 2,88 0.845 el
ATUN1SAOUAUDY 3.94 0.828 110
ATUAUAINWTIVRSH 1Y 394  0.878 1N

Eie H| 3,85 0.843 11

-615 -



N15UTEYUIVINTIZAUBIRUATUIUIYIA LUYARATIYINTG ATN 16 UANINYIFBUDTVINTUNN

“YIanssuuazn1sseusedinugele” TuAns 27 funau 2569

A3UNAN3IRY

Han1sAs1giineIfudadediuuananiauatanisieanisiduinisueunindy
Apple Store YaeRUTInAlUUAAIANTEUY NTUNNANIUAT

Tnesan wuan gravuuvasuarudiulugidumands 91w 177 au Aadudovay
44.25 flong 21-30 U $1uau 196 au Andudesaz 48.00 szAunsfinuuSayans 91w 201
Au Antdudowar 50.25 SorTnndnauensu s1uu 162 au Andudesas 40.50 waziisels
WAURBLADY 15,001-20,000 UM 313U 150 Antdudasas 37.50 A1uaisu

31NNN5ENTIAUAMEAEAIINAIANTSIuNITITUTNsLaUNELATY Apple Store ¥a9
Fuslaaluwaainnssds ngammuiuas wui grevkuuadsunudiulnginufauiusedu
110 fAede 3.95 WeRarsandusieaiu wuin aunudndeislinnuAndiuseauun i
Anade 4.01 sesasusuaulingdasazanulasaie Tranudaiuseauinn daade 3.98
Y v a < ) i a 1% Y Ve v a 1
AUNIIRBUEUDY TANAALTUSEAUINN UAady 3.94 mummmmmwm;ﬂﬂj TanuAaLl

1Y) P a 1% v = v a < 1Y) a =

STAULIN UARAY 3.94 LazAIUANETAINLAYAIINRITANAAUTEAUNIN dAads
3.88 ANA1AU

NNITATIVEIUUTLAUNNNITAAINANNAIANIIRDNITIFUINTOUNELATY Apple
Store YasiUsInAlLURaIANTEYY NTUNNUMIUAT WU Frauluudeuaudulugfliaiudn
(=] [y a ‘:4' A a [ 12 I (% a [ 4 a < [
WinsgAuun JAads 3.90 WeRansundusignunuin sukand s iinuAaiuseauuin
A0y 4.00 99989LIAUANWUENIIAIEAN THANAAIUTEAULIN TA1dY 3.95 AU
nszuauns Wanudndiiussauuin ddade 3.92 duyaains Wannudmdiussauuin 4
' a{' v | o o ' v a 3 1Y) P o = v v
ANLRAY 3.88 ATUTDINNNNITIATIMUNY TAAUARAIUSEAUNNA JAREY 3.86 A1us1AT TiAu
a = Y] a a v 1 a 4 a [~ Y] al a
AnLiuszAuNIn dAady 3.86 LazaududsunIsnatn WAuAnusEAUNIn dAeay 3.83

AIUAIAU

anUsewa

e

paAIUYARATIAINARBAINAIAKIIRENITITUSA1TLEUNALAT U Apple Store

]

Jayala
Yosrulnalulnannse Ul NTUNIILAT

Tnesunuitgneusuuasuaudiuingidunemds o1y 21-30 U sedunisfine

a

Useyes Sortnnidnauenvuy waziislamisdeifou 15,001-20,000 U lagszaun1sane

s1lanfou LANANNU danananuAInniIRen1TlguINITLaUNaLATY Apple Store U84

a o w

Austaalulunainnszda nTunnumIuAs winA19ny eg1allseauludAgynieadnn 0.05 ¥4

-616 -



N15UTEYUIVINTIZAUBIRUATUIUIYIA LUYARATIYINTG ATN 16 UANINYIFBUDTVINTUNN

“YIanssuuazn1sseusedinugele” TuAns 27 funau 2569

aoandasfiunuidevestudy 4930 Wy ga3n (2567) 130 puAIAnTsronsdlaly
3 Feswesiuslnauuueundiadu ruanufisnelalunisléuims

sﬁayjmﬁ'mﬁ’mmmwLLazmmmwi’ﬂumﬂ%v%mmaﬂwﬁLﬂ%’u Apple Store U84
AustaalulnaIanseds nTUMNEIUAS

Tnesaunudn geevwuvasuamdiluglinud1dy Wusedussannunluies
fie surmutndede sesaanduanulindauazanuasade Funsmeuaues fuanuAAYTs
vosfld uardumuazaInuazaings Jeaenndosiunuiteves Fude ga3n wyaTT
4930 (2567) 1309 auAavTadanudalalunis %a%waq;;'{U%Imwuaﬂwam%’u QMG R

fanalalunisigusnis

Jalauauue

1. udfeadsibjatunmsfnuguilaeluamainnssss ngamumuasviniu faly
msvenenguinegsluSiundureinsammg visdmindu Lﬁ@lﬁlﬁﬁagaﬁmamqmmsﬁu il
WisuiisumaauAInniLazdulszaun1snaInlunIsitusnIsuaUnaLAaty Apple Store U89
Fuslaeluuundiumndnaiiu

2. msfinsandnniadedunfifidvinadenislduinsueundindu 1wu Anwilade
sumgAnssuduslan Wy Masuiuusus vidernuasindng eusneumsiannueuludsnagns

wazmsAnwAuianelandinsldiey Apple Store lialUIaULBUAUAINAIANIS

LONE1591999

aunay UsTURY warilngn 19589UsELESS. (2558). MniUSeuiguaaauTAYeINaN 09
ZWSﬁW?fféﬁﬁd’Emﬁ’ééUUﬁN?fWZWugﬁaétEJZ/A?/Z?LAZ?:)"Z@@N??ﬁWZMEJﬂ?Sﬂy@é?UZ@??IBSZ/EJ\?gU?Zﬂﬂ
lugnneiidoudesln. http://he02. tci-thaijo.org/index.php/veridian-e-journal/article/
view/48961.

[%
[

5%y dufaeY. (2562). nagnsnIsuInIshaInaleln. Rusiasedl 13). ddnfiuniunivede
SITUFNERS.

Susile [Fesna. (2562). 1159AnI590aNNMITAAIAUAZNITNTE9IEFUA. (Faiaded 3). diinfust
URINYINYTIIUAERS.

3 unsnil. (2566). msmaraudanssulugrddvia. (Ruinsdl 1). dinfusiududed.

53R WU oysen. (2564). N159AIAUTNITUNIAAUAYAAYYS. (uvinTed 7). drdnfiud

f\gmaqmmwnmmaa.

-617 -



N15UTEYUIVINTIZAUBIRUATUIUIYIA LUYARATIYINTG ATN 16 UANINYIFBUDTVINTUNN

“YIanssuuazn1sseusedinugele” TuAns 27 funau 2569

usnga Yudiswd. (2561). nrsFmunsInnGanagns. Ruviadeiin). drdnRuiumiine1de
LNYASANARNS.

YeLues ﬁ’ﬂﬁw%ﬁg,assmﬁ VLTINS uazAnawus Asataniesh. (2559). mssnaulasande
InsAwy] iPhone YoaUsey 1w lUYANTINNUNIUAT. http://5004.tci-thaijo.org/index.php/
KAB/article/view/130918.

Udim §i3unn. (2559). n1sdeaIsmIsamIalYUYsams. (il 3). dninfiusisssuans.

o n3ula uazuTsAYg NIzUsENIUNT. (2567). Zi/mam71/5%’1/747@5477@@774wgwadmim”@ﬁu?@sz%

FuAwNUeUNEIAT YRR UTINAlUNFUNIMILAS. hitp://s001.tcithaijo.org/index.php/
JDAR/article/view/273780.

Fudy g93n uavlugITTOL 4930, (2566). NI15TF715NI5MAIMINYTAIINITUAYAIINAINYTIYEY
gnAdenswanenunilalunisteriveyuslnavuueunaintusuauionelaly

77519U3n75. https://s002.tci-thaijo.org/index.php/jmsr/article/view/265564.

-618 -



