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Abstract

Creating contemporary identities of Himmapan Creatures in the SD (Super
Deformed) style to promote the awareness of Thai art and culture among Gen Z. This
research aims to 1) study the distinctive visual characteristics of Himmapan Creatures
and the principles of designing SD (Super Deformed) characters, 2) create and design
contemporary SD (Super Deformed) characters of Himmapan Creatures with a distinctive
and accessible identity, and 3) study the satisfaction and perception of the Gen Z target
group toward the design of contemporary SD (Super Deformed) characters of Himmapan
Creatures. The research was conducted using a creative research approach, starting with
the analysis of documents and information on Himmapan Creatures and selecting and
processing them through simplification, proportion adjustment, and colorization to make
them contemporary and aligned with the target group's tastes.

The research findings indicate that SD (Super Deformed) character design can
effectively increase Gen Z's interest in Thai art and culture. This is achieved through
emphasis on head-to-body ratios of 1:2 or 1:3, the use of curved lines to create a
friendly feel, and the use of bright, modern color palettes while maintaining the unique
identity of each animal. Expert evaluation of the design quality showed the works to be
highly suitable. Furthermore, a satisfaction survey among Gen Z revealed high satisfaction
with the aesthetics and the communication of contemporary Thai culture. This demonstrates
that SD character design is an effective tool for bridging the cultural gap and promoting

awareness of Thai art and culture among younger generations.
Keywords: Himmapan Creatures, SD Character Design, Thai Identity
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INNTANYIITELTY N1saTassAsndnyaldniiunuisiuaieluguwuy SD (Super

Deformed) Lioduasunissuiauimusssulnelungy Gen Z fidearunsaidinanisinsey

o A

foymneAunerasmiuuutn nud uaznuidefiieates lnewdseondu 3 dw fil 1) du
AuAMAzA1TERnLUURANsUTEHuAuA e lTsavynuin nasumseenuuUilAay
wanzaslusgiuanniign uaziiddvdeuaenndos (100) agsyning 0.80-1.00 Fedenndosriy
wan1sAnwInNfianelavesnguitiving Gen 7 susudnwaluaznseenuuuiifidedsegly
seuann (X = 4.27) InstannzluFesvesanuindn viuale uaznsliganamaaon aonades

Y
Aungud "qunseransnIuLIsn" 909 Lorenz (1943) way Dale (2016) ANWMENINIYAIN
= & o o ° Y A & o v a a v
wuunsn Fadudedrumdnvesguinuu SD avihwmthidudinsedunalnni@nine vesywdli
AnAuianidug n1sthdmiduniuddafuinmanvaligudwiseunsivy waavoudndiu
\u SD Fatazaniunaniennusdn vl Gen Z Walawensuuazidnitiamusssulnaluibesd
"Jriedne” wag "uling' 1nlu uenanfidsaennassiuwuiAn Emotional Design ¥8s Norman

[

(2004) uaz Nittono (2016). lusedudyuingyia NseyngUanuaiasnuLaziIsn waIunse

Y

v [

AanuaulanazassanuUseivlawsnnulaviui 2) AunisSuinieTauessy nan1suseEy
AunsSukasiruafde Jausssulng naudieBnsEyTNaNuETsaun M TIRaUE Ineie
uazrilidladnuaeiuresdn Hiumudldietu aenndesunguives McCloud (1993) uay
Sattayasai (2023) 11m1sanneuseazideaiauaiuiuly Iindefesansiduniinu szl

A5UansIAalUR "wwifnan” (Concept) vasazAslatnaugadu 3) muwuildunginssuuay
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N3 lUlY aenadaiulwINIvRRATEERIaTIETIANTUIARBUAIENITUNAUNSNEN I TNUETTH
(Cultural Asset) snaseyadifindlgauanaisassanazinalulad lunguduan "Art Toy"

A0ARADINUINIITBVDY FTENT WIULIAR (2566) NRUWEATUIIVRIN TN TANBEIINSNAN YA

'
[ [ a %

Jamianszd uay algna wineaa (2566) inuin MseenuuuALInAeslnenduendndnal
vioshumanTedinl (Storytelling) lugudnwaifiviuafe azdiodsuauiiszdnuuuidnli
nanendu "Fudnlafalad” fneulandsatouuaznisuanteaniaiinu (Self-Expression) U84AY
sulnidld Fadunrstuduiniseenuuulunuifediidnenmfismefaziwuidesonluds

R RIGERE

Jalauauue
MNHANTIToANUIINgY Gen Z fianuflewelaluszdiuun Tnslanigiunisiuinis

Saussauuazuliimginssy fidovelausuumadsil

1. Tudendnd fusgneunsamnsatnanumsssnuuuiilusosenfundnins
"Art Toy" (naosgu) ieaudladalad (du afnines, wasnaue) iesanuaidsduduin Gen z
frrwaulateazaugs

2. lwdsnsfinen: mhenuiausssmaranufinunansatausnine fyadluld
By "Fothidhgunizeu’ w3 "Mascot vieaiiien” iileaniunseuidnindavglnedfeenn uas

HiefanLaulavuneuig lenigedn

wuansdmsunsAdesialy

1. veegdolni mathausawes sD iwuluguuuy nwedeuln (Animation)
vi3a AR/VR axdsmariantsansuiomldininmimielsl

2. wenenguihmne ¥1send nvioadled) fmssuiuazanudnlasodn uwud
sULUU SD uanssandegulnevidelsi? (fiesafnaniw Soft Power luszfuaina)

o

3. Y18VBULALLON N1F0RNWUUENIANNIUANIAINAS1ensedudounIl (W
o o

wey11a, asn) Tugduuu SD avdassnwdndnualiazlasuaudeuwiiudaindanuguuia

5kl
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