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Abstract

This academic article aims to (1) synthesize trends in the application of artificial
intelligence technology in digital marketing systems from international research, (2) analyze the
empirical impacts of artificial intelligence on organizational effectiveness across various

dimensions, including strategic planning, customer experience management, and competitive
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capability, and (3) develop a holistic strategic framework for Thai organizations in their digital
transformation journey. The findings reveal significant trends in Al adoption that have expanded
rapidly, particularly in personalized marketing, real-time big data analytics, and automated
content management, which substantially enhance predictive decision-making capabilities and
organizational strategic efficiency. The prominent impacts of Al on organizational performance
encompass multiple dimensions: the financial dimension through improved forecasting accuracy,
the customer dimension through enhanced experiences and loyalty, the process dimension
through increased agility and cost reduction, and the learning and development dimension
through the cultivation of data-driven and innovative organizational cultures. This research
presents an Al-Driven Marketing Strategy Model, a conceptual framework that integrates
technological, data, and human resource factors to support the systematic and sustainable
implementation of Al in digital marketing systems for Thai organizations.

Keywords: Artificial Intelligence, Marketing Strategy, Digital Marketing Systems, Strategic
Planning, Customer Experience Management, Business Transformation, Strategic Al,

Organizational Effectiveness
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maafidgenveussugianava (Digital Economy) egrafiuguiuy Jansandugsialudaguuila

Juagiuninensmamenmiiesegnufen mnusdesefomaluladfanunsaysyanana Iiasigh uas
dadulalfogeriniiuazusiug Tnoawe weluladdoarusziug (Artificial Intelligence: Al) Fald3u
nmsveusuIndumladdguesnisnanlaussuunsnannuaznsusmsInnI15e9Ans (Huang & Rust,
2021)

Al iﬁLﬂ?{aumJaqwmwuaqﬁfﬂmsmammﬂQ"U%miLLﬂuLU@L%qﬂizaUﬂﬂitﬁ (Experience-based
Decision Makers) lUglddayaidsdnifianisdindula (Data-driven Strategists) lnsAsaunquetaung
FTIagIATIgdeyaru1nlvgy (Big Data Analytics) N3 AMAN1salngAnssuEUILAA (Predictive
Behavior Modelling) lUaufianis as1euszaunisalnisnainianizyana (Personalized Marketing
Experience) ﬁmauauaqmméfaqmﬁl,%qﬁﬂsuaap:JU'%IﬂﬂiéfasJ’mﬁUiz?m%ﬂ’lw (Mari, 2019; Mladenovic¢ et
al,, 2022)

Tudanagns Alldlfuisaedosdiolunisaiulssdninmmsnisnainsintu widadunaln
TuindouiiteliesAnsaninsnesnuuuLUTUALATUHUT SRRy wagUumldegnasngan

Y

N3AgulUaeIngAnssuuslan dana1an1eadia agnsuadunienain (Sajili et al,, 2024).
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a v al . . ] a A o v a
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Al Tusguunisuuzidn (Recommendation Systems) Junumdidglugsiadreudsy Inewe
Ianzideyanginssuvesiusnaisuurindndausiviouinisiaennaesivanvaulaluwnas
%241981 (Dhyakso & Puspita, 2023)

3INN15ANYIVEY Mladenovie et al. (2022) wudiasansluniaduanuinndl 75% Ladnisun Al
LUuszgnaldsauiuszuuuImsnudunusgnan (Customer Relationship Management: CRM) Wag
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NAnenImaangd n1suseyndld Al Jsiildiiisanagnsatuayu (supportive strategy) woilgl

[ LY [y 4 | Ao a s ¥ (% . v a
naneurlandnvesnagnsnisnaiaealui Aduiedeussdnsfietaya (data-driven), Mmsdndulanuy
& 1 v . . .. . [ YY) 1 < aa
AIAN1T0Ia9n (predictive decision-making), kazAduanu1satun1sUsufIeg19InslunaIniil
AMUAUNIUES (Rust & Huang, 2021)
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nMsnaadafeserfensiadulaiivind wiudh wagdeuunawiziavesfuilnausasse Huang uay
Rust (2021) I lausnsounuIAndnagns i uansliiuisauduiusidassuusendng Al way
nszUILNNIRaTn Feuteanidu 3 seundn léun (1) 15338m19n159a19 (Marketing Research), (2)
NaynsN1IN1InaIn (Marketing Strategy: STP), Wag (3) N135ALTUNITNINITAAIN (Marketing Action:
aps/7ps) Tne Al simthilidunalnadiuayunisdadulaluynsefuogisysannis

TusgAvua9e N15398N19N150a1A (Marketing Research) walulag Al 4ae1Uadf Indaenis
s’wi’muazﬁmmsﬂ’aa@ Tagtaniznisldimaila Natural Language Processing (NLP), Sentiment
Analysis Wag Pattern Recognition 1fiaUszananadeyaainuuasiiianumnainunasuaylilassasng
(unstructured data) laiasnduunaununluladoaiife woinssunisnan wiodoya CRM viedifiels
dlaanai auaants uazanudnvesfuslaaludedn neld Al ludunoudlailéviming uny
wdesioiTenuudanyingy maudifunsaduanuusiudmaztielunsfunutiadedagfingsuiien
gnuestunelinseulsidenuuian (Huang & Rust, 2021)

lufifives nagnsnisnisaana (STP) Al lsuansdneninlunisduind sunisutsngunans
(Segmentation) wagn1siaannguidnnuny (Targeting) lneld Machine Learning AAs1evingAngsud
winsswesfuila andusuuneenidundugossedu Micro-segmentation fiagviousnsual arwidn
wazwsepelalaegedaian seuudanunsaauenswnundivmansnain (Positioning) Fiwnzauiv
audanuazenflosveusiazngy Sselrinsdomsminisnanniinuianzianzaauaziinanssnunig
a7sualad (Mari, 2019; Sajili et al., 2024)

luszau Asandunimienisnain (Marketing Action) N15YsaNINNT Al LlAULWIAR 7Ps
Prefiudszansnnlunmasuiassiiufnssumanmsnanlulifiin ety

o AruNAnima (Product) Al 938Tun153LAT12RKLNTTLAIIUABINITVBINAIALAZ AIIUTOUVDY
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Interactive Display ﬁma‘uauaﬂﬂﬁiﬂﬂlmwﬂﬁmu (Adeleye et al., 2023)

Al T s unuimdegnsmandlunistuiad euluanienisnaiaanizyana (Personalized
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Adnsuiionn Memsidendedudn sililetiauedeauenieiomiinzauiunnudonisuusas
97998198190 Ue (Khamoushi, 2023; Mladenovic et al., 2022) UeNNG HANNTITEVRN Adeleye
et al. (2023) léjsﬁﬁlﬁuﬁﬂﬂﬁﬂiz‘&mm%} Natural Language Processing lLag Deep Learning ‘ﬁlstfmblﬁ
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a vy a . . 1 4 (3 L2 b4 1 o
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899U dunsieseideyalusin Uszneudunsiduuuiiasanisaianisal (Predictive Models) &4
lugnisdnassevlssanamnanseainegediussdnsan andunuilidndu wasiin ROl vosuAuUey
Tawaun (Rust & Huang, 2021)

v v

AAn1uanA1 (Customer Performance) Al ¥38enseaulszaun1saivesgnan (Customer
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%1 (repeat purchase) Tdananih waiidneiusiuanuiianels Arwassnsng LazdnIINITTNYIINA
l’ﬂﬁqj{ﬂsﬁu (Adeleye et al., 2023; Mladenovic et al., 2022)

ffnunszuauni1sn1elu (Internal Process Performance) Al ﬁUVlU’MMﬂWﬁﬂ%’UﬂEQﬂ’J’m
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aNAUY Dynamic kagn15uINITUAINISUIENIY Chatbot %38 Voicebot %aammsﬁqwm%’wmmuwé

waranaunuNIsALiuaIulaesId (Berente et al., 2021)
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aay

#AA1UN15IT8UFuaTWAIL (Learning and Growth Performance) n15Usegnald Al 41
advayun1sdndulawuuldtoyaiumudnans (Data-Driven Decision Making) uazdsiasuliesrnsdl
fusssnfiduiadeudiouinnssy (Innovation-driven Culture) Al faraglsininauiSeusldsnigiu
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WwWzyAna (Adeleye et al,, 2023; Sajili et al., 2024)
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= a a a v 1 [ (% 1 Al { v 1
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1. Headway: M3uszendld Al iinaminUszansamuauan1snainlugsia EdTech
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v ¢ a 4 Y1 s aa o a o £ 56 ¥ = A 1
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A3 9L3NV09T 2024 (Business Insider, 2024) nsalAnwd ¥l udadnaninves Allunisenszey

a ¥ U

Usg@vin1mmamsnaie wiluuSunvesgsfanildedninsunsneins (Business Insider, 2024)
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2. Happy & Glorious: m3ld Al lunisaanavasgsiafuanauiaan

Happy & Glorious tdufuuanvesuialudies Canterbury Useinaanswenandng Jauans
TtudsuuamenisUszendld Al lugsfavuiadn Wivesduldisguy Al egne ChatGPT wldlunis
WeuA1eSu1eduA (Product Descriptions) wag unA1duden (Blog Posts) Lﬁaaﬂ’uauumimam
ooulatiuazifiunsdidiusiuvesgnén madszgndld Al ludneariiiasannssaulunisaaden was
yilvannsasnu aleduazidosesuusud (Brand Voice) Idegsasinane usizidugsfiovunmndn us
skt Al denanilaadaanuuanssluganagns Ineaeli Happy & Glorious @1313a Usendaiianty
nswAmiem way WnTamuasalunsutedu tilaglideafiusuaundnmy (The Times, 2025)
nsdiAnuiuandiifiuin Al lilEsimemeesinsvunalvg wiamsatuusuldldednsdiussansam

o v v o

Tugsia SME Feilvedinmuninensynrauazaulsyain

4 ¢ 3 14 =
NsdaATIENIAAUNEIINNTRIANE
9nnsdlfnwiisaesaiunsaasulain AlLidue3esdenifinnudanguiazaunsausuldlealu
vanvaneuiun Wiasdugsiavwningviseswindn Tnswnzluduniseainddva Al diewia Ay

U ¥ U

g lumsdeansiugne an AuyulaziIatlunIsHEteT wagiiy nAnuaunsalunsuet ves

Y

a o

I3 a o A& s Yo w ° 9 Yo I3 v a 1 |
aernstugandvia JedeilussAmnuiddglunisiilidssendldiu esdnsine Adesnsasuntug

U o

Y]

SEUUNTHANNRINADE199E U

%

4 v o w v aa
ﬂ’J"ISJVI'WI’]‘c’JLLﬁ%‘UBQ’]ﬂWUENﬂ']iU’iZQﬂGI‘i‘U Al lun1snanhana

'
I aa

witlgygusedng (A) aglddumseeniuegsunsvanglugiuziedesilefidneniwgslunisnan
Taunsnanadsia wiluna§oa nish Al nldluesdnsdundgiudoditauazauriinievatedui
o1aduguassarenisiudsununaznnsiilugnadws i dadu (Adeleye et al, 2023; Berente et al,
2021) 819

1) ArutudauvessEuudana3sy (Algorithmic Complexity) nildluusziiiuddayfe Jaym
Black-box #38n157 55U Al Taganizuuy Deep Learning fiaududouauliaiuisaesuienis
findnulavesszuuldedislusdla Fedvlidusmsunsmedualunini AUl lunsdaduladenagns
Tnslawizlugnaivnssuiifeanisnisnsraseudoundu (Explainability) Lagauduiinveuredany
(Mladenovic¢ et al., 2022)

2) anudududavasdaya (Data Privacy & Security) N3l Al fiasendedayadiuauuin
lngianzdoyadiuyana Wi JoyangAnssuiusian nginssuuuunanesuesulal viewdusdoys

9T Jaenadadunguanesiiuaududiuss Wi GDPR luannnglsy waz PDPA Tuuszmelneg
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ynesAnslifinnsmsdanisteyaisanu e1athlugnsgadsanulinddaainguilan uaznisgn
adlneaunguae (Berente et al., 2021)

3) NM1sVIALARUYARINSTITTNEEIaNIZNIG U] Al 9gianneg999nL37 uinswensayudFy
Data Science, Al Engineering Way Marketing Technology §insunauaausgsuin Inganwizlulssina
mdsimun n1sviainueanaldiiesdwanonisuiszuulld wedaduguassalunisusadu
UszAnznm wazmswawn Al Timeulandesinsegnsaiios (Adeleye et al,, 2023)

4) Msufudavasimusssuasans Alldumaluladidesnisnmaasunlasiausssuesdns

1 = IS

A tuie adnsndlaswasisuusinagud vinanugangu nediuuildusadunisilisuulas dn

9

aNa o O

auwanlunsasienuAdensaansain Al wlasiivealulagnvivadenaiy (Rust & Huang, 2021)

KUINNIFIANTSAUTRINA

ileaneadsuazifindnennves Al egauviass eadnsmsiniunislu 3 wwameddny loun

1. msasululaseadrefugiudidangu (Agile Infrastructure) 1y Cloud Platform, Data
Lake, Wa¥52UU Integration 7158450 Al uaz Big Data ogsiiuszdnsnn

2. nsadrauleuredoyauuulusla (Transparent Data Governance) ASBUARNNTTAY
53U W uavaudeyaegradussuuuaziiasusssy

3. meWmuinezvasyasnsuazTaussIdndu Al lhunmsiineusy msadanunserin

% waznsuau Al dudiuniveanagnsndnuatening

NIULUIAALTINAYNSUUUBIATIN: Al-Driven Marketing Strategy Model

NNTHBATIEMITIUNTTURAENANSAN B TuUNAINT leulaliniseanuuunagiaus nTeu

'
Y =

WAATINagNSRUURIATIN dmsunisuimalulagdyguseavg (A) unldlussuumnainfia &
v & A4 A a ¢ o Y] ¢ Ay 1Y) = a v v Y] ad
ansaldilueiesilodainagnsdmsvesdnsiidesnistuinioussiamedeyatazuinnssy lagdldedn

'
v W [y

“Al-Driven Marketing Strategy Model” Usgnausme 3 seaufidgunusiu lawn

1. hiduiiugiu (Enabling Foundations) szfuiifesngiuresmsuszgndld Al oghaiiuszansnin s
5384 3 aaAUsENEUNAN LAl
o walulagansauwmea (T Infrastructure) n1sifiszuupans szuudaiudeyauuy Data Lake
¥30 Data Warehouse fiansnsaidessofuunanwosunmsinsey Al ldegnssuiu wu msld
Microsoft Azure, AWS 138 Google Cloud
e punwdeya (Data Quality) Toyadiosinugniies auysal Usuussioides uazanunsaldls

fuluea Al laganiznisianisiudeyaluy unstructured WY 1oAY LB WAZATN
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® A2MuN3aUVAIYAAINT (Human Capital) N33l Data Scientist, Al Engineer kaziinn1s
naanianudlalunsly Al egraiuseansam Malumunisinseiveyanagniseaniuy

Uﬁzaumsaiiﬂ%’ (Adeleye et al., 2023; Rust & Huang, 2021)

2. NagNIuAUNaNg (Core Strategic Applications) wé’uﬁj‘"aﬂmﬁ Al L%au‘lml,%’wﬁ’maqwﬁ‘mmam
Inenss lnsdinalnwan 3 au laun
® NITUUINANRNAIUUY Al-based (Al-Driven Segmentation) 1ngn15l9 Machine Learning
AinzinginssugnAniioaiiengudesiifiniuadieadadu 1wy Clustering, Association Rule
Learning
® mssansiiionuuy Real-time (Real-Time Content Personalization) 1unisuSuideu
lomlawan Wsludu uagdomsnisieansiaedwmumginssuiiAatuluvasdy wu 159
Tl M3fum wienginssunste
® 1519 Predictive Analytics Wmﬂiajwqﬁﬂﬁums?}ua A158NLENANT TN (Chum), ka3
AOUAUDIADLANLUYNIULULABLTIVIIUTE LYW Decision Tree, XGBoost 1150 Deep Learning

(Huang & Rust, 2021; Saijili et al., 2024; Dhyakso & Puspita, 2023)

¢ aiauldSeudeanagns (Competitive Advantage) 4ANSANITONBUAUBIAIINABINIS

Y0ImAIAALTINIIAUY wazdwaunnNdinuRNIZYARAES

® LuAUESEY (Sustainability) sEuuUNIAAIANTUIAGRUMIEYRYARAE Al iAduanasalunis
Usudasiansiusundas wazatuayudivune ESG (Environmental, Social, Governance)

(Mari, 2019; Berente et al., 2021)

NSaUNUDAQIEVNAYNSUVUDDASIU
Al-Driven Marketing Strategy Model

UoSuwugiu naynsununaty wadwsiBunayuns
(Enabling Foundations) (Core Strategic Applications) (Strategic Outcomes)

* inalulagaisauna 3 WW * aswnaowldiSou
* prunawveya % MU Root-time 1Gonagns’

* nsld Predictive Analytics

* AowwSouvovyAaINs * wiuAowWEDEU

(Huang & Rust, 2021;
Saqjili et al,, 2024;
Dhyakso & Puspita, 2023)

(Adeleye et al, 2023;
Rust & Huang, 2021)

(Mari, 2019; Berente et al, 2021)

A9 1 NTBULUIAATINAYNSLUUBIATIN (Al-Driven Marketing Strategy Model) 711n: Hilleu
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GRLY

1INN1IANYIITIUNTTURALAITFUATILNBIAAIIUT IINNAINTAIB WA WU nalulad
Unyay1usedng (Artificial Intellisence: Al) tattandiunumanAglunisndnlaunagnsnisnainfavialu
gaUaqiu lng Al aduayulnaiuaunsnvesesnnsiunis Jiessvnginssudusiaauuuisvalnil, ms
tiauaiiemiiiinuianizyana (Personalized Content) wag n13ifiuyszAnsnInunenszuIums
AndulamanseanluseAunagns (Sajili et al., 2024; Huang & Rust, 2021)

aglsiny udindnenimues Al Tunsduasuusz@nsnmesdnsagldfunsigauiiunuive
mainuatsaty vislufifves n1sidu, ANUFURUSAugnAn, nszuIunIsAely, wae MsiSeusuas
winnssy win13un Al lUlgluusuimegsfaesidinandey dedndndrAgnaleusens eludanaia
WusTIu warlassainsesdng fey Weliifunmsmesansenuuazveuamvasnni Alluldldoens

v = Y A ¥ o w k4 aa v Y dy
soUAU Jeanunsoasy deduardednia vesnsuszendld Al lussuunisnainddvialanadl

Yafvainsuszandld Al lunisaannfdiia

o aUsEENENIBanagns: tioonsziuauusiuglunsindulanemseann semiesigi
foyaidsdnioranisainnudeinisvesgniuaziualiunaia

. dudSulszaunmanigndn: Yiuidomuasdoiauouuuiameyanalianzantugndusay g
wuuisealng (Real-time Personalization)

o ANGUVUNIAEUOIN: SeUUsnlullf Wi Chatbot wagssuuIANIsWANLUY (Campaign
Management) F18ann13suis dau

. NANUARBIAITBIBIANT: BIFNTAINTIUTUNAENE NS HRm U IR ULl UaLes
sionsasuuUasueinanlienisania

o ahsdnnnusunsalunisudsduagnededu: Al adfuayunsaiisuinnssuuazduindoussdng

é’aasﬁaaﬂa (Data-driven Innovation)

dadnfinvasnisuszgndld Al lunisaaafavia
e ANuUGUGDUVBIDANDIoH (Algorithmic Complexity): SeUU Al 7184 Deep Learning 1inw1a
ANNENENsaluNIseSUNENaaNS (Explainability) vinliAnanudualunisdnaulaiienagmns

o dafvaiuausssnuazdayadiuynna (Data Privacy & Ethics): Audsssian1sazlindng

Y o

anududiudinasnsujifmudenmuaveingmuneduasestoya (PDPA, GDPR)

0%

¢ NFVINLARLYARINTNNTINYIANIZAIY (Al Talent Gap): lnglanizyinyegany Data Science

¢ o a

wag Al Engineering adaldnfinlunategilinia
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o anulinfauvaslaseadienugu (Infrastructure Readiness): 53713 SME dulvgjdaunn
szuuwmAluladnsassun1svinauees Al ldegradudn

AUSIIURIANTN D aRan1sUABUKUAY (Cultural Resistance): 89ANSNILASIAS19WUUTIU

3
AuduazunaudangulinUssaudymilunisih Al lUld@anagns

wuamsnstluuiuldiu SME Tuuszmelne

dielinsUszyndld Al dmsugsisvuinnansuazauiagen (SME) Tutssnalnedanumanza
wazdadu Asduiunisnielduuame Adaptive Integration gsilsistadiinfusuuszanas yaans
uazausTINDIANg il

' v
S v U

1. Guduanszuu Al idndaldie @onldiedesile Al AldunumiuarAnAsie 19U Google
Analytics, Facebook Ads Al %38 Chatbot éﬁl,%ﬂ'g‘d

2. inuszAnBawnsaeansiugndn lissuviiasgideyagniiiieuiuusstennuuasdolaue
NNNIAAIAIINTITUANNADINITANITYARS

3. WavinusAdviaveaniinay dnovslininnuiinuasalunsldindesileiinesideya
uarsvuUSalulRnugy

4. s¥naruuiefunilsssuneuen Suleduuminends mieausy vde Startups T
fimunlwgduimnzanfuuungsia

5. andiulasinisiiises (Pilot Projects) 1314 Al Tunszuiumsiams Wy n1sna1n wie CRM
roufgusenalufmmihsnudulusdng

aa o

Tunmsiumsuseendld Al luszuunsnainfaviaves SME Wy asyaduanugangunasaiy
WigaumuuIun (Contextual Fit) Inglvianudidgyiu Maaulawuudstiu dunsiauninyeynains
nsldwalulagegnequen waznisasienusiudeduinsotienigusn Feasdrgliesdnsaunse

JULAARUUTIANTSULAZIALTAANNANNS At uNTwYItUTus aza Ml Rg19Tus s ANS AN
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